as President of the Washington International Trade Association & Foundation Chairman of the Pro-Trade Group, a multi-industry coalition. Mr. Black is also a member of various bar and technology policy organizations, and has served as Chairman of the American Intellectual Property Law Association's Subcommittee on Export Controls, the National Association of Manufacturers' (NAM) Trade Policy Committee, and the Advisory Board for BNA's Electronic Information Policy and Law Report. He is active politically at the local, state and national levels.
CCIA is an international, nonprofit association of computer and communications firms as represented by their most senior executives. Small, medium and large in size, CCIA's members include equipment manufacturers, software developers, telecommunications and on-line service providers, re-sellers, systems integrators, third-party vendors and other related business ventures. CCIA member companies employ well over half a million workers and generate annual revenues in excess of $200 billion. It is this dynamic group of senior executives that focuses on issues of strategic importance to our industry and works for our best interests.
CCIA's mission is to further its members' business interests by acting as the leading industry advocate in promoting open, barrierfree competition in the offering of computer and communications products and services worldwide. CCIA's motto is "Open Markets, Open Systems, Open Networks, and Full, Fair and Open competition." GEORGE M. BORKOWSKI received his B.A., summa cur laude, Phi Beta Kappa, in 1984 from State University of New York at Buffalo and his J.D., magna cum laude, in 1987 from Harvard University. He specializes in litigation concentrating in all areas of intellectual property, antitrust and trade regulation, Y2K compliance, entertainment, and unfair competition.
Mr. Borkowski successfully represented a major record company in a trademark suit over the song "Barbie Girl" brought by the manufacturer of the Barbie doll, Mattel, Inc. v. MCA Records, Inc., 28 F. Supp. 2d 1120 (C.D. Cal. 1998 ) (summary judgment), and 46 U.S.P.Q.2d 1407 (C.D. Cal. 1998) (denial of injunction); represented clients in patent infringement and trade secret misappropriation cases involving technologies as wide-ranging as computer networking systems, 3-D television animation technology, thermocontact welding of polypropylene, and sports accessories; represented numerous clients in trademark disputes, including an internationally renowned musician in a suit involving a company's improper use of the title of a [Vol. 50:451 famous song written by the musician, and an international television motion picture distribution company in a suit involving Internet domain name issues; defended a major clothing and jewelry manufacturer and retailer in a copyright infringement suit over jewelry designs; successfully resolved a copyright dispute over rights to artwork used in conjunction with a Broadway musical; represented a major company in a high-profile defamation suit; represented both plaintiffs and defendants in false advertising litigation; and successfully defended through trial and appeal a Fortune 100 corporation in an attempted monopolization and unfair competition case also involving significant false advertising issues, American Professional Testing Seruice, Inc. v. Harcourt BraceJovanovidt Legal and Professional Publications, Inc., 108 F.3d 1147 (9th Cir. 1997 Mr. Kaufman assists his clients on how to acquire and obtain the rights necessary for their projects, specifically, the acquisition of licenses, copyrights, trademarks and trade secret rights. He assists them in exploiting these rights through licensing and joint ventures. In the event that his clients' rights are infringed upon, Mr. Kaufman assists them in securing proper and appropriate recompense for their loses through mediation, negotiation, arbitration and litigation.
Mr. Kaufman has taught for many years and is currently an adjunct professor at the American University Washington College of Law where he teaches Entertainment Law. He is a regular speaker and has published well over one hundred articles in a wide variety of publications on computer, copyright, trademark, art, entertainment, licensing and related topics.
He established two nonprofit organizations, the Volunteer Lawyers for the Arts, DC, and the Society to Prevent Trade and Stolen Art. Mr In addition to his involvement with IIPI, Mr. Lehman is a member of the Policy Advisory Commission to the Director General of the World Intellectual Property Organization (WIPO), the specialized United Nations agency headquartered in Geneva, Switzerland. He is President of the U.S. Committee for WIPO and is a member of several corporate boards, including the Patent & Licensing Exchange, Inc., and Ford Technology Licensing, Inc., a wholly owned subsidiary of the Ford Motor Company. He also serves as consultant to the Walker Digital Corporation.
Mr. Lehman served as Assistant Secretary of Commerce and United States Commissioner of Patents and Trademarks for nearly six years. At the request of President Clinton, he served concurrently in the fall of 1997 as Acting Chairman of the National Endowment for the [Vol. 50:451 Humanities, which fosters and recognizes the work of America's artistic and creative community.
In 1994 the National Law Journal, the largest selling weekly publication for lawyers, named Mr. Lehman its "Lawyer of the Year." In 1997, another publication, the Washington-based national magazine of public policy, the NationalJournal, named Mr. Lehman one of the 100 most influential men and women in Washington.
Serving as the head of the U.S. Delegation to WIPO's December 1996 Diplomatic Conference on Certain Copyright and Neighboring Rights Questions, he successfully concluded negotiations which resulted in the adoption of two treaties: the WIPO Copyright Treaty and the WIPO Performances and Phonograms Treaty.
Mr. Lehman also engaged in streamlining the Patent and Trademark Office (PTO) to be more responsive and customerfocused. His efforts were recognized by Vice President Gore's National Performance Review as a success story for Government Reinvention. As commissioner, he held a series of public hearings throughout the country to solicit the views and concerns of PTO customers. Mr. Lehman also chaired the Working Group on Intellectual Property Rights of the National Information Infrastructure Task Force. In September of 1995, the Working Group released Intellectual Property and the National Information Infrastructure, which examines the role of copyright law in cyberspace and makes recommendations to fortify copyright protection of intellectual property in the networked environment of the information superhighway.
For ten years prior to joining the Clinton Administration, Mr. Mr. Lehman's publications include: The Changing Character, Use and Protection of Intellectual Property, GACC 4th Public Symposium, Washington, DC, December 3-4, 1998 December 3-4, (1999 Mr. Mudge has had experience in a variety of intellectual property litigation and counseling matters concerning trademarks, copyrights, patents and trade secrets. He counsels clients on IP issues relating to the Internet, particularly those affecting domain names, Web site design and electronic commerce. He has handled a wide variety of disputes involving trademarks, trade dress and domain names on the Internet.
Mr. Mudge's experience also includes entertainment law issues involving motion picture, music and publicity rights and new uses. He has counseled clients in trademark selection, assisted clients in protecting works of authorship, and assisted in the protection and licensing of proprietary technology. He also has experience in matters concerning antitrust and intellectual property. Cases in which Mr. Mudge has worked include Philadelphia Orchestra Ass 'n v. Walt Disney Co., 821 F. Supp. 341 (E.D. Pa. 1993) , where he helped Disney successfully defend against summary judgment while obtaining a finding that the motion picture "Fantasia" was a work for hire and not a work ofjoint authorship.
In addition, Mr. Mudge is a frequent speaker on emerging copyright and trademark issues as they relate to the Internet at seminars put on by the New York New Media Association. Prior to entering the legal profession, Mr. Mudge was employed with RCA Corporation (later General Electric Corporation), where he was involved in research and development of software-based technology for government-sponsored programs and commercial broadcast [Vol. 50:451 television products. He was also a technical instructor for RC's Continuing Education Program.
DAVID PAKMAN is Senior Vice President for Business Development at myplay, which he co-founded with Doug Camplejohn. Before myplay, Mr. Pakman was a marketing wizard at Apple Computer and a drummer and songwriter in rock bands dating back to high school. "I always wanted to be a rock star," the 30-year-old Pakman says. "Still do."
Mr. Pakman attended the University of Pennsylvania in Philadelphia, where he studied computer science engineering and played with bands on weekends. He became a student rep for Apple Computer, organizing marketing activities to students. After two summer internships at Apple's New Jersey offices, Mr. Pakman won an internship at the company's headquarters in Cupertino, California, where he met Doug Camplejohn, who was spearheading the launch of QuickTime.
After his graduation from Penn and a short stint playing in a New York City band that came close to a recording contract, he returned to Apple to form the Apple Music Group, which was focused on partnerships with the music industry. At Apple, he says, "I got to go out and meet the presidents of record labels, producers, managers and artists and talk how the Internet was going to impact music."
While at Apple, Mr. Pakman met Larry Rosen, the founder of the jazz label, GRP. Mr. Pakman soon joined Rosen as Director of Business Development for his new venture, N2K Entertainment, which would combine a record label with an online music retailing site and three sites devoted to specific music genres.
Quickly promoted to Vice President, Mr. Pakman forged strategic partnerships with Internet companies like AOL, Infoseek, and Disney. He pioneered such concepts as affiliate programs and 1:1 music marketing programs, both now used by other retail sites. N2K Entertainment created the business model for digital distribution of music, and was the first company to make music commercially available as a digital download.
In 1998, N2K merged with CDNOW, and Mr. Pakman left soon after Camplejohn called to tell him about the concept that became myplay. "We understand that the world is changing; we understand that people's needs are changing as music goes digital," says Mr.
Pakman. "Tools didn't exist to manage that music, and we're going to deliver those tools in a very user-friendiy way. Finally, the experience for the consumer is about to get better." LYMAN RAY PATTERSON received his LL.B. in 1957 from Mercer
